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Have you seen Groomer Has It, the new reality show from Animal Planet?
Following on the success of such shows as Survivor, Blow Out, Work Out,
Cops, Deadliest Catch, Dog the Bounty Hunter, Project Runway, Top Chef and
lots more… WE… the pet grooming profession have joined the ranks. And
through a stroke of luck, Groomer to Groomer got involved.

We were at our Burbank show, Groom & Kennel Expo, at the time of
filming. The magazine they planned to have for the cover backed out, and they
offered it to us. In hours, our Art Director, Emily Willis, was whisked off to a
converted warehouse in LA, to take part as a judge. And voila! We quickly
found ourselves promising a cover to the winner (see the promise fulfilled with
the winner on this GTG.)

People either love reality shows or hate them. I can’t say I am a reality
show junkie, but I have seen all the Project Runway, Dog the Bounty Hunter,
Blow Out and most of the Survivor episodes. I never miss Deadliest Catch or
Apprentice, and forgive me, but I find Gene Simmon’s Family Jewels a riot
even though I was never a KISS fan. I even liked Family Plots, about a family
owned and run funeral home… and believe me they were “catty” (note my
great pun) between funeral viewings. Hey, maybe I really am a junkie!

Anyway. I have enjoyed Groomer Has It. And knowing some of the peo-
ple on the show has even made it more fun. Judge, Joey Villani and I are
friends and he is an IJA Judge. Xavier Santiago was a guest judge at our Bur-
bank show. I also know Will Comparsi. He has been a top competitor at
Barkleigh shows. The others I am just getting to know by phone as I discuss
ideas with them about coming to Hershey for speaking or demonstrating on
their breeds, salons, etc.

Then my phone rang. It was one of the contestants.
“What does my industry think of me?” was the question. I think it’s all

good, I said. I hadn’t really heard anything negative. I told him I really enjoyed
it and it was really better than I thought it would be.

This contestant, however, related how many message boards were pan-
ning the show. “Don’t worry about it,” I said. “You did a great job.” Later that
evening, I heard from another contestant.

“Oh no, I won’t come,” he said emphatically. “Groomers hate me. They
are so nasty on my blogs. I can’t believe they could be so mean.”

I was shocked, as he went on. “Those groomers will tear me apart.” This
groomer was a show handler, breeder and successful groomer for many years.
And he was afraid of his own industry and his own peers. I reassured him that
Groom Expo is not that way. Groomers would love him, I said. He wouldn’t be
able to walk ten feet without giving an autograph. I had almost convinced
him. And I believed I was telling him the truth.

That evening, I got this email. “I am appalled that your organization is
supporting this show. What happened to personalized pet grooming????? Being
a professional pet groomer for over 30 years and heading up a nationwide
chain of over 450 locations, our company has been focussing on building the
groomer and client relationship. This show is totally a waste of airtime. So
sorry to hear your company is involved. Appalled in San Diego”

I checked out this person’s email and they do not do business with us or
get our magazines. So much for being a professional groomer and being in the
know. Don’t you just hate people who give a strong opinion and then don’t

Continued on page 51
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“Icouldn’t believe it!” exclaims
an ecstatic Missy Gullett.

“When the audience was voting for
the People’s Choice Award, the
whole crowd was screaming and
cheering for me and Trinity. It was
amazing!”

The Barkleigh Creative Styling
Competition is always one of the
most popular events at the Groom
and Kennel Expo held in Burbank,
California. Groomers from all over
unleash their innermost creativity
to transform their entries into never
before seen magical creatures,
amazing animals like camels and
buffalo, or even carousel horses or
giant goldfish.

One of the most exciting parts

of the competition is the selection of
the People’s Choice Award. The au-
dience gets to choose the winner
with their applause, and the win-
ning team appears in Groomer To
Groomer.

Enthusiastic applause rewarded
all the contestants for their hard
work and unique creations – but it
was evident from the deafening
cheers and thunderous applause –
that Missy and her spectacular
entry Captain Jack Sparrow were
indeed the People’s Choice.

The audience wasn’t the only
ones who thought Missy’s entry was
fantastic. The judges absolutely
loved it and awarded her first place
honors in the 2008 competition.

“I was ecstatic to win the Peo-
ple’s Choice award. Then, when they
announced me as the First Place
winner – I thought I was going to
pass out! It’s still hard to believe!”
said Missy breathlessly. “I think
that every groomer would love to be
in Groomer To Groomer…It blows me
away that I have done it a second
time!”

How did Missy do it?
“For this competition I used my

own parti-color Standard Poodle,
Trinity,” said Missy. “It was Trinity’s
first time in the ring. I began
preparing her at least eight months
before the competition. I allowed her
hair to grow and began to cord it.

Groomer to Groomer • Vol 27 Ed. 5 • August 2008
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Missy Gullett
Carves Her Dreams From Mounds of Hair

By Kathy Hosler
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Missy Gullett
wins Creative Styling Contest
People Choice Award at
Groom and Kennel Expo
with her winning entry
“Captain Jack Sparrow.”
Sponsored by



The Captain Jack dreadlocks were
Trinity’s own hair.

“One of the most important
things to me is the pre-contest
preparation,” Missy said emphati-
cally. “My dog has to be perfect.”

“Usually, I’m really nervous
when I go into the ring, but this

time I was excited. I couldn’t wait to
get up there and start working on
my design,” said Missy.

Missy had never practiced the
groom that she was about to exe-
cute on the stage in front of a huge
audience. “I had gone over and over
it in my head, but not on the dog,”
said Missy. “I never set my pattern
before I go. I do everything on stage.
I like to go into the ring with my dog
looking all hairy and wild. No one in
the audience had a clue what Trinity

was going to be. I like that.
“During the competition I saved

the boots for last. The whole time I
was on stage I was thinking, ‘What
am I going to do!” What am I going
to do?’ Then it just came to me. I
started snipping here and there –
and – the next thing I knew – there
was a boot. It turned out so much
better than I envisioned.” A final
snip or two and the dashing Captain
Jack Sparrow was complete.

How did Missy develop the light-
ning fast scissoring and grooming
skills needed to create her award
winning entry?

The groundwork for her im-
pressive career began when Missy
was just a little girl.

“Our next door neighbor, Mary
Cox, was a groomer,” said Missy.
“She gave me the love for grooming.
When I was nine or ten years old, I
would sit for hours and watch her
groom. I wanted to be just like her.
She taught me to bathe a dog when
I was about fourteen, and soon I
was learning to groom.”

“Mrs. Cox told me that every
dog had to be perfect,” Missy states
emphatically. “Because of her train-
ing, I am very much a perfectionist
now. I believe that you should make
every dog look the best that it can
look, whether it is a show dog or
a pet.”

Missy owns and operates
Missy’s Pampered Pet Spa in Palm
Desert, California. Her clients are
avid supporters of Missy’s creative
grooming endeavors. They are still
talking about the time she was fea-
tured on the cover of Groomer To
Groomer in July of 2006, with the
magnificent buffalo she created.
(See this cover at
groomertogroomer.com.)

One of Missy’s biggest fans is
her fifteen-year-old daughter, Jen-
nay. Jennay is also a huge Captain
Jack Sparrow fan. She was at the
competition and appears in Groomer
To Groomer with her mother, Missy.

Missy has passed the love

Groomer to Groomer • Vol 27 Ed. 5 • August 2008
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Missy Gullett
Continued from page 6

Continued on page 46

REQUEST READER SERVICE CARD #5230



REQUEST READER SERVICE CARD #5231



Groomer to Groomer • Vol 27 Ed. 5 • August 2008

gr
oo

m
er

to
gr

oo
m

er
.c

om

10

roomer To Groomer and Barkleigh Productions
has long been the showcase for Creative Styling

in the pet grooming industry. Initiated at the All Amer-
ican Grooming Show in Chicago, Creative was immedi-
ately and passionately embraced by Barkleigh
President Sally Liddick, who became a long-time advo-
cate of the event at many contests across the country.
A huge favorite, this class continues to attract crowds
of curious onlookers as well as seasoned stylists, all
admiring the creations and appreciating the hard
work that goes into crafting these artistic, living mas-
terpieces.

Many salons around the world have taken de-
signs and ideas from the creative competition arena

and applied them in the work of the everyday salon,
offering clients a different twist on their regular pet’s
style. The addition of a simple carved design or swatch
of color can jazz up the most mundane groom and at-
tract a great deal of attention to the pet as well as the
daring owner.

Now, it seems that our industry’s own reality
show, Groomer Has It (GHI), has caught the creative
bug in a recent episode called “On The Cover.”

If you haven’t seen or heard of it by now, please
crawl out from under that rock and re-claim your at-
tention span. The Animal Planet reality, competition
show Groomer Has It has hit the scene, bringing with

Continued on page 12

G

On The Cover
by Teri Di Marino
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Emily Willis
Guest judge of Groomer Has It.

V.P. of Creative Services for
Barkleigh Productions.
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it waves of kudos and curses. Reality-
show aficionados are in hog-heaven
(or should I say hair-heaven) while
foes are left grumbling in their crates.
By the time you read this, the U.S.
pet styling industry will be recogniz-
ing a new kind of celebrity. Like it or
not, you can’t deny that this show
has brought attention to our profes-
sion in a way that nothing else ever
has. Next month’s issue of Groomer
To Groomer will contain a full report
of the show, from planning and devel-
opment to the grand finale. As the
Professional Consultant for the show,
I will be able to shed some fun insight
on this history-making event.

In the meantime, an opportunity
for one special groomer to grace the
cover of this month’s Groomer To
Groomer came about in conjunction
with Groom & Kennel Expo in Bur-
bank this past February. The show

was being filmed at a Los Angeles lo-
cation not too far from the show. Our
own Joey Villani, a familiar face at
Barkleigh shows, is one of the IJA
contest judges at many Barkleigh
shows, as well as one of the judges of
GHI. Joey stopped by to help out
judging some of the grooming compe-
tition classes and brought along one
of the other GHI judges, Xavier Santi-
ago, as well as the show’s producer.

They came to “check out” some of
the creative work being done, as the
episode being filmed the next day in-
volved a photo shoot and the remain-
ing contestants were instructed to
make a “Cover Dog” that people
would remember. While they were
there, they asked Barkleigh Produc-
tions VP of Creative Services, Emily
Willis, to guest judge the event.

Back at set, the salon was trans-
formed into a photo studio and the
popular canine photographer,
Christopher Ameruoso, was brought
into the set of GHI to shoot the cre-
ations. Various pre-determined
themes were randomly appointed to

the six remaining contestants and
they were set loose at the dog park to
find appropriate models that would
best fit their appointed theme.

The contestants had four hours
to concoct their creations. Jasper got
laughs with his “Sports” theme, por-
traying a maniacal sports-fan dog
with a hairy chest and back display-
ing a team logo. Artist ended up with
a Rock n’ Roll Briard while
Jonathan’s beautifully blue Disco
Dog posed patiently beneath a mirror
ball. Jorge styled his Cocker in a “for-
mal” setting while Jessica’s Western
style Golden Retriever did not thrill
the judges, and she was sent packing
with her tools that evening.

The top dog… and groomer… for
the evening was Kathleen Sepulveda
with her rendition of “Circus.” The
judge’s decision came after deliberat-
ing several key points. Judges Joey
Villani, Xavier Santiago, Dr. Karen
Halligan along with Barkleigh’s Emily
Willis weighed all factors and came

Groomer Has It
On the Cover
Continued from page 10

Continued on page 14

and there’s only one
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Jorge Bendersky
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1-866-774EVER

www.ForeverStainlessSteel.com

As seen on Animal Planet’s

“Groomer Has It”
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up with their final decision. Emily
commented on the process stating
that they “…went through all the pic-
tures and first eliminated dogs that
really weren't groomed well or were
deemed ungroomable. Then we nar-
rowed down by creativity,” adding
that “It was tough in the end once we

narrowed down the final two.”
Emily did comment that they

would have liked to see more creative
cuts as well as better use of color, so I
was compelled to ask the industry’s
“Queen of Creative Color”, Dawn
Omboy, for her thoughts on the
episode. The first thing that came to
her mind was “Why did they photo-
graph that dog with the tags and col-
lar on?” Nuf said on that subject!
Dawn’s two favorite styles were Kath-
leen’s Circus (“She could have had

sharper, cleaner lines and more vi-
brant color for the circus theme”) and
Jonathan’s Disco (“He could have
done more with that Disco theme,
like color the jacket differently and
apply some accessories. That dog
needed ‘bling’)

Dawn also felt the contestants
should have all been given the same
type of dogs, as it would have evened
the playing field. She noted that white
Poodles have long been the standard
canvas of creative stylists, as they
lend themselves to a variety of sculpt-
ing techniques and color applications.
While the styles on this episode may
have shown some room for fine-tun-
ing, Dawn noted that the stylists all
appeared to be having fun. “Fun is
what Creative Styling is all about,”
says Dawn and she hopes that this
episode will encourage stylists to add
a touch of color into their everyday
life.

Enter GHI contestant Kathleen
Sepulveda, a 30+ year veteran of the
professional grooming industry and
long-time dog show breeder/ex-
hibitor/handler gracing the cover of
Groomer To Groomer this month. Her
original breed of Irish Setters has
been trumped by her love of Japan-
ese Chin, which has brought her out-
standing successes in the show ring.
Her salon, the Rancho Solana Pet Spa
in Solana Beach Southern California,
lies about 1500 feet from the ocean
and her clientele reflect the exclusiv-
ity of the high-end location. She man-
aged the twenty-eight year old salon
for two different owners and now
calls it her own. With seven employ-
ees working the salon six days a
week, Kathleen feels the salon can
concentrate on the specific needs of
each client. A coat-care specialist,
Kathleen prides herself in customer
service and professional, compassion-
ate handling of the pets in her care.

While most of her competitive na-
ture has been confined to the dog
shows, Kathleen actually confessed
that she entered the grooming com-
petition arena in the early 1990’s
(which she describes as the “dinosaur
days”) at the California Long Beach

Groomer to Groomer • Vol 27 Ed. 5 • August 2008
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Fleas are the most common dog
and cat parasite and flea allergy der-
matitis is the most common skin dis-
ease of dogs and cats. Allergic signs
include itching, hair loss, redness and
open or scabbed sores. Fleas are also
primarily responsible for passing along
tapeworms to dogs and cats, one more
reason to be proactive in their preven-
tion. Heavy flea populations may even
lead to life threatening anemia, espe-
cially for the young. Fleas are such a

challenge because they multiply rapidly
and like most insects have the ability to
rapidly adapt to their environment, in-
cluding available insecticides.

As expected, the newest products
tend to be the most effective and they
too will yield eventually to the next gen-
eration of flea control products. We will
discuss the flea life cycle, flea control
measures and some flea control prod-
ucts available at this time.

There are over 2000 species of fleas

and only two that are typically found on
pets in North America, Ctenocephalides
canis, the dog flea, and Ctenocephalides
felis, the cat flea. In the US, the cat flea
is by far the most common for both
dogs and cats and accounts for almost
all the domestic pet flea population.
Some people make references to sand
fleas which are not pet parasites and
really are not fleas at all; they are small
orange amphipods found along the
beach and hence their other name, the
beach flea. The reference to sand fleas
probably comes from finding fleas in
sandy outdoor areas and inappropri-
ately referring to them as sand fleas.

The Flea Life Cycle
Adult female fleas lay up to 50 eggs

a day and 2000 in a lifetime directly in
the hair of the host or pet. These eggs
are slightly sticky and adhere loosely,
falling off when the pet shakes,
scratches or otherwise causes the skin
to move. The egg stage is not suscepti-
ble to insecticides and is susceptible to
insect growth regulators which affect
the hormonal system responsible for
development of the egg and larva to the
next life stage. Eggs typically hatch in
two to ten days depending on how fa-
vorable conditions are. Fleas like
warmth and humidity to propagate,
hence the most severe flea infestations
typically occur during the summer
months.

The newly hatched worm-like lar-
vae move to protected areas where it is
dark. They love carpets, bedding, up-
holstery and rugs and don’t do very well
on hard surfaces such as tile, linoleum
and hardwood floors. Larvae feed on or-
ganic debris and the food of choice is
flea feces; essentially undigested dried
blood that passes right through the
adult flea and is deposited on the host.
Adult females can eat up to 30 times

Continued on page 18

by Dr. Boyd Harrell, DVMNo Fleas Please!
How to recognize, treat and prevent a flea infestation
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their weight in blood per day and ex-
crete up to six times their weight daily.
These dried blood packets often take
the shape of a comma (,) and are fre-
quently referred to as “flea dirt”.

A flea infested pet is like a giant
salt shaker, sprinkling eggs and pack-
aged blood meals wherever they go. The
larvae grow and molt twice, finally spin-
ning a cocoon where they become
pupae. The larval stage lasts an average
of 12 days. Larvae are susceptible to in-
secticides, insect growth regulators
(IGR’s) and borates.

The now formed pupa or cocoon
stage is slightly sticky, helping it to pick
up debris from the surroundings and
blend in very nicely becoming nearly in-
visible. This is the most resistant stage
of all, the cocoon wall is very protective
and the next chance to interrupt the
flea life cycle will be as an adult flea.
This is also the reason that adult fleas
may be seen for days to weeks after a

good flea control program is put into
place.

The pupa takes about nine days to
mature and may remain in this stage
for several months. Almost instant
hatching is stimulated by heat, vibra-
tions and increased carbon dioxide –
telltale signs that a host and a warm
meal are nearby. This is why it is com-
mon for a family to return from a stay
away from home and walk into a flea
frenzy. The pupae have had time to ma-
ture and are waiting to hatch until they
know a victim is within their reach!

The new adults instantly begin to
feed, mate and the cycle starts all over
again. The entire cycle can complete in
as little as two and a half weeks. No
wonder fleas are so hard to control!

Understanding the flea life cycle is
essential to knowing how to control
these prolific parasites. Modern topical
and oral flea products alone may be
enough to control the problem and at
times it is necessary to treat the prem-
ises as well. For indoor pet flea control,
treating the yard can sometimes be
helpful and generally outdoor treatment
contributes only slightly to overall

control. Control measures should be
concentrated on moist areas such as
mulch and shaded areas like under
trees, bushes and shrubs.

If pets are housed outdoors then
the shelter should receive the same con-
trol measures as used in a home. There
are a number of products available for
area treatment in the form of granules
and sprays. To avoid excess insecticide
exposure don’t allow your pet to traffic
treated areas until the granules have
been watered in or the spray has had
time to dry. Treat at the frequency rec-
ommended by the manufacturer and al-
ways read and follow label directions
carefully.

Treating the House
Over 90% of the flea cycle is in the

environment, only about 5% of the cycle
is on the pet. Treating the premises
then can be critical to an efficient eradi-
cation of these unwanted guests. Start
by vacuuming the floors several times a
week. The vacuum physically removes
many flea eggs, larvae and pupae while

No Fleas Please!
Continued from page 16

Continued on page 20
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Metropolitan Vacuum Cleaner Co., Inc., One Ramapo Ave., P.O. Box 149, Suffern, NY 10901 • Fax: 845-357-1640Since 1939

The new Air Force® QuickDraw™ Portable Pet Dryer is the latest addition to 
Metro’s family of professional, all-steel, American-made, forced-air pet dryers
– a family that you’ve made number one worldwide in sales, service and overall
customer satisfaction!

The QuickDraw™ features a super-efficient 1.3 HP motor that puts out 18,000 ft./min.
of warm (25-30 degrees above ambient), filtered air.  Enough to thoroughly and
safely dry a large, longhair dog in minutes. Yet, it stands only 9.5" high and weighs
just a hair over 3 lbs. The best power-to-weight ratio of any dryer on the market!™
It’s designed for hard professional use in the shop, at the show or on the road. 
And, with home grooming becoming such a hot category, an MSRP of under $130,
the QuickDraw™ will also be a great moneymaker for you!

Air Force®

Commander®

Air Force®

Master Blaster®

Air Force®

Blaster®

Patents Pending

Meet The First Family’s New “Baby”Meet The First Family’s New “Baby”

220 Volt Models Available

Contact your distributor, professional supplier, or call: 1-800-822-1602 •www.dogdryer.com
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the vibrations from the beater bar help
to cause the pupae to hatch to adult
fleas - effectively shortening the life
cycle and producing an adult that can
now be controlled with insecticides.

Spray or fog the house once or
twice at two week intervals and possibly
again in four to six weeks. Select a
product that has both an insecticide
and an IGR for a one-two punch and
then as always, follow the label direc-
tions closely. Sprays are preferred over
foggers because the spray can be di-
rected where the product is needed like
under beds, nightstands, couches and
in closets.

Foggers do not reach all areas in
equal concentrations and objects like
beds serve as an umbrella not allowing
the fogger mist to reach the floor be-
neath. Foggers also require removing or
properly protecting fish tanks, removing
plates etc from cupboards and all peo-
ple and pets must vacate the area for a

time; sprays do not carry the same re-
strictions.

Wash all pet bedding weekly. There
is no need to worry about any special
laundry treatment - fleas and their eggs
won’t survive the typical washer and
dryer cycles. If the bedding can’t be
washed or dry cleaned then replace it.

Don’t be surprised to see some
fleas for the next two or three weeks.
These are likely the pupae stage hatch-
ing to adults. Don’t panic and spray the
house again, continue the vacuuming
to remove the fleas you can and to
stimulate the hatching. The new
hatches will at least shorten the time
you will need to continue the house
treatment and remember that the
pupae cannot be killed with any cur-
rently available house treatments.

Pet Treatment
Flea sprays and dips have been

largely replaced with the newer and
effective topically applied products.
Generally speaking, there will only be
a few special circumstances when a
spray is indicated (such as a Frontline®
Spray) so our discussion will not

include them.
If the flea problem is mild to

moderate then applying a good topical
product may be all that is needed.
Remember that seeing fleas for a while
does not mean the product is not work-
ing; these fleas are probably young,
newly hatched fleas that have just
hitched a ride. The better topicals will
reduce the flea population on the pet by
90%+ within 24 hours and be nearly
100% effective in another 24 hours. The
flea kill is not however instantaneous;
the flea does need to be exposed to the
product for a short time before it is
lethal.

This time requirement coupled
with newly hatching fleas early in the
eradication period causes many people
to believe the treatment is not working
and thus they suffer undue frustration.

When the flea population is heavy
then premise control is mandatory and
additional steps may be added as well.
Bathing can be very beneficial in giving
the pet some relief and washing away
flea dirt, flea eggs and some adult fleas.
Bathing is not however a significant

Continued on page 22

No Fleas Please!
Continued from page 18

The Miracle of

COAT REBUILDER • PAW PAD REPAIR

BEFOREBEFORE

AFTERAFTER

STRENGTHENS & REPAIRS
DRY DAMAGED COAT • CRACKED PAW PADS

Repairs cracked paw pads up to
50% faster than normal healing rate

Safe to use on dry noses

Safe for cats too

Visit us on the web
for other unique

products

www.EQyss.com

Actual photos sent in by an EQyss Customer

800-526-7469
Call today for your local distributor

NON
TOXIC
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contribution to the overall flea eradication
program due to a lack of residual protection.
Bathing can actually diminish the effective-
ness of the topical flea control by removing
much of the oil from the skin that is the
“transportation system” so to speak for
most topical products. For many topical
flea treatments bathing should not be done
for at least one day prior or one day after
application.

Capstar® is an oral product that kills
fleas completely and quickly, in as little as
30 minutes and lasts for 24 hours. It can
be used in dogs and cats as young as four
weeks of age. One option is to bath the pet
and use Capstar® for the first couple of days
combined with household or premises treat-
ment then follow up with a residual topical
that will last for the next 30 days. This prod-
uct also has some unique applications such
as administering prior to visiting a dog park
or dog show and prior to surgery, boarding,
or grooming. It is not a preventive and not
commonly used as a long term control
product.

Summary
There are many choices of effective

flea control products available to today’s
pet owner. Always read and follow label
directions and do not use dog-only products
on cats!

The best flea control program is always
a good flea prevention program!!

Dr. Boyd Harrell is a former multi-veteri-
nary practice owner and current business
coach to the pet industry. He has been speak-
ing internationally and coaching others to
succeed in business for over twelve years.
Dr. Harrell is formally trained in life, leader-
ship, health and business coaching and a
partner in Pet Pros Business Coaching. He
holds an advanced certification in human be-
havior and helps people to understand them-
selves, how others tend to perceive them and
how personalities affect team building, per-
formance and harmony in the workplace. He
is also a pet consultant with Oxyfresh, a mar-
keter of high end products that maintain the
health of pets. Dr. Harrell can be reached at
Boyd@PetProsBusinessCoaching.com
or at 863-370-6298.

No Fleas Please!
Continued from page 20

Below is a partial list of available spot on flea products.
The list is not all inclusive and does cover the majority of

frequently used products currently on the market.

• Advantage®, K9 Advantix and Advantage Multi
manufactured by Bayer
Key flea ingredient is imidacloprid, labeled for 30 day protection

• Frontline Top Spot® and Frontline Plus®
manufactured by Merial
Key ingredient is fipronil, labeled for 30 day protection

• Revolution® manufactured Pfizer
Key ingredient is selamectin, labeled for 30 day protection
Female flea egg production is halted immediately

• Promeris Duo for Dogs® Promeris for Cats®
manufactured by Forte Dodge
Key flea ingredient is metaflumizone, may last for 6 weeks,
can reapply in 30 days

• Vectra 3D for Dogs manufactured by Summit Vet Pharm
Key flea ingredients are dinotefuran, permethrin, pyriproxifen
Labeled for 30 days, has some repelling action and contains an IGR

OTC Products
(Note: permethrin and cyphenothrin are insectacides while s-methoprene

and pyriproxyfen are IGR’s. Permethrins are not to be used on cats!)

• BioSpot Flea and Tick manufactured by Farnum
Key flea ingredients are permethrin and s-methoprene

• Cutter For Pets and Cutter For Pet Plus manufactured by 8 in1
Key flea ingredients are permethrin and Plus contains
s-methoprene

• Hartz Ultraguard, Ultraguard Plus and Ultraguard Pro
manufactured by Hartz Mountain
Key flea ingredients are permethrin and Plus/Pro
contains s-methoprene

• Seargents Pet Care family of products
– Sentry Pro contains permethrin and pyriproxyfen
– Bansect contains permethrin
– Sentry Pro XFC contains cyphenothrin and pyriproxyfen
– Seargent’s Gold contains cyphenothrin and pyriproxyfen
– Seargent’s Silver contains cyphenothrin

• Triforce Canine Squeeze On is manufactured by Agri Laboratories
Key flea ingredients are cyphenothrin and pyriproxyfen

• Zema One Drop is manufactured by Virbac
Key flea ingredients are permethrin and pyriproxyfen

• Zodiac Spot On is manufactured by Wellmark International
Key flea ingredients are permethrin and s-methoprene

Oral Flea Products
• Comfortis® for Dogs is manufactured by Elanco Animal Health

Active ingredient is spinosad in a chewable tablet
Labeled for 30 days with quick control

• Capstar® from Novartis
Active ingredient is nitenpyram
Has quick kill and lasts one day

Partial List of Available
Spot on Type Products

Partial List of Available
Spot on Type Products



Paris • London • New York

THE WORLD’S MOST LUXURIOUS SHAMPOOS

FOR RESERVATIONS CALL: 1-845-268-6500 OR FAX: 1-845-268-6237 

LES POOCHS FRAGRANCES P.O. Box 51 Tuxedo, New York 10987 USA

WWW.LESPOOCHS.COM

SERVED IN ONLY THE FINEST SALONS!
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was one of those "Nightmare on North Center Avenue"
periods. It suddenly got into the 60's here and everyone of course decided
to have their dogs groomed. This includes the 13-year-old dogs that have
lived their lives outside on the farm, roll in sheep, cow, horse or chicken
manure (take your pick) daily, and have absolutely no affinity for baths or
clippers or me.....in that order. They are for the most part, on every
groomer's "Wanted DOA" list. Most often on the "D" part of that when it
comes to my experience.

At any rate, in came this massive old Golden Retriever mixed
thing that had long feathers that someone had chopped up whilst
trying to dematt. The tail they had left alone. It was one humon-
gous matted mess of a thing that resembled a paddle that one
of my elementary teachers had allowed me to get up close
and personal to when I spent too much time chatting in
class. That was fairly often as I recall...
anyhow, this tail must have weighed four or five
pounds. I felt sorry for the dog having to carry
it around and was sure that she wouldn't
have been able to wag it if her life de-
pended on it. The dog came in lit-
erally dragging it behind her.

The owner left and
Trudy and I went to lift the
dog into the tub. I took the
back half of the dog and
she took the front. Just as
we proceeded to lift the
beast into the tub, un-
beknownst to me, she
started to pee and had
gotten her tail right in
the middle of it. It was on
our hoist over the side of
the tub, that it hit me

— — — — happens!!
By Bonnie Wonders

smack right upside the head.
That tail, sopped with urine
got me on the entire right side
of the face. Yep... hair, cheek,
neck, lip and right eye. There
was nothing I could do, short

of dropping the dog in mid-
lift. Not such a wise idea, I
decided, so I toughed it

out.
Trudy saw what was

happening and burst into
laughter, which in turn
caused her to lose most of her
ability to help lift. The dog
started to squirm to get back
out of the tub and I was left
holding the rear end with that

atrocious tail flopping wildly
in the air. I got

"thwapped" in the face
several more times

until Trudy was
able to come to

Continued on page 26

Last week
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grips and be of any aid at all.
My eye was stinging from my

mascara running into it and I was
doing that "Pahthth, paaahhh,
tahhh," thing you do when you acci-
dentally swallow a bug while you are
riding a four wheeler on a summer
evening with your mouth hanging
wide open. (Oh, you already KNOW
how I know what it feels like...don't
pretend that it has never happened to
you....)

Then there was that hulking Old
English Sheepdog mix, who weighed
in at about the same poundage as my
trusty little helper. He had decided
that he wasn't going anywhere near
those God forsaken clippers and that
my head looked like the safest place
to seek refuge. YOU try peeling 120-
some pounds of dog off YOUR neck
without losing some serious skin. I

looked like I could have been Ozzie
Osborne's long lost sister.

And how about those Basset
Hounds? You just GOTTA love those
guys. One man has three of them and
of course he just had to bring all
three in on the same day. They could-
n't stand to be separated and geez, let
the baying begin! As Trudy bathed
the first one, he started with the first
spray of water and didn't stop until
she muzzled him while she toweled
him off. At that same time as I was
cutting nails on the second one, he
"Barrrr, barrr, barrred" until my eye-
balls were reverberating in my skull.
Number three was of course, doing
his own rendition of something akin
to the American Idol auditions when
that William Hong guy was on. "It
weren't pretty," as they say.

There was also the Springer
Spaniel that came in with his buddy,
the Bichon. Apparently the Bichon is
an indoor dog and the Springer an
outside one. Trudy took the Spaniel's
leash from the woman and the lady
thrust the other dog at me. I immedi-

ately felt wetness against my smock
and you couldn't help but notice that
the white dog absolutely reeked.

"Watch for the wiener," the
woman said as she moved toward
the door.

"Huh?" I asked, looking to see
why my side was so wet.

"HIS wiener," the woman said
pointing to the Spaniel. "He ab-
solutely hates the Bichon. He lifts his
leg all over him every chance he gets,"
she explained.

"Ewwwww!!" was about all I got
out as I held the dog at arm's length.
Sure enough he had a fresh giant yel-
low spot on his side and old ones on
top of him. As if that weren't enough,
when we finally got the dogs bathed
and Trudy was drying the "Pee-er"
and I was drying the "Pee-ee," sud-
denly the leg lifted on the Spaniel as
he aimed it at the Bichon on MY
table. I had seen it all.

Grooming......as they
say....."Urine happens..."

_ _ _ _ happens!!
Continued from page 24
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If you are like me, I dread the deed of nail care for
dogs. With an understanding of the nail structure I

make decisions that keep the dogs more comfortable and
create a better finish for a true Pawdi-cure. The nail is
made up of two main components, the Dermis and the
Epidermis. The Dermis is made of collagen which is strong
and durable, elastin fibers which are springy and blood
vessels which nourish and supply oxygen. The Epidermis

is the outer layer of the nail. Just like the skin, the nail is
layered. The big difference between the nail and skin is
the outer layer (Horny Layer) which is much thicker on
the nail.

When trimming nails I make an assessment based on
the individual pet. Each has its own needs. We will start
with long over grown nails, which are never fun. This type

Nail Care
Grooming Tips

ByChristina
Pawlosky

Cages
• Interior and exterior crafted with Formica® brand laminate.
• Quiet, warm, and easy to clean.
• Shipped assembled, or knocked-down, ready-to-assemble.
• Stackable and economical.
• Variety of sizes & configurations.

Professional, Convenient and Affordable 

Cages, Dryers & Tubs

Dryers
• Dries 1 large or 2 small animals.
• Virtually maintenance free.
• Calm, safe & quiet drying of your pets.
• Fresh air intake.
• Adjustable time & temperature controls.

Ask us how you can save 23% on  ready-to-assemble cages!   
Call 1-800-461-9972

c l a r k c a g e s . c o m

Pennsylvania (215) 922-5564
Dallas (214) 744-5954
Head Office (705) 497-8900
Toll Free         1-800-461-9972
Fax (705) 497-8989

Tubs
• Stainless steel construction.
• Rubber non-skid matting on interior floor.
• Screened drain guard to prevent clogging from hair.
• Easy access pet access ramp.
• Perforated work shelves to accommodate 
 smaller breeds.

REQUEST READER SERVICE #5246 REQUEST READER SERVICE #5247

Continued on next page



of nail belongs to two kinds of dogs. First is a dog that
does not get nails trimmed regularly and does not like nail
care for obvious reasons. Restraint and a good chance the
Dermis has been cut before. Second type of dog with long
nails is those breeds that seem to have grown thicker
nails and do not wear them down easily, such as Terriers
and many Sporting breeds.

For dogs with long nails I question the owners first, to
see how they feel about the nails being injured by cutting
in to the Quick or Dermis. If they are ok with it I explain
that we may have bleeding and they must treat
it as any other cut or scrape on the skin. Keeping the
nail clean and dry until it heals is important to prevent in-
fection. I may also sell quick stop to take home in case of
more bleeding. If the owner is willing I recommend a follow
up sell of a file or a nail grinder to maintain nails better at
home.

In many cases the owners refuse to have the nail in-
jured and I then cut just before the quick and for an extra
charge I will use my nail grinder to take nails as short as
possible. I normally like to file or grind after the bath be-
cause the nail is more pliable after being wet. Unfortu-

nately the nail is still a bit too long at this point and still
hitting the floor. I then recommend bi-weekly grinding to
help recede the Dermis so we can shorten the nail to the
proper length in time.

Regularly maintained nails normally are not an issue.
I follow the same steps as above without the follow up.
The only time I do things in a different order is when a dog
has dry, brittle, flaky nails caused from some illness. For
these nails I will soak the dog’s feet for 10 minutes, some-
times adding a little conditioner. This helps soften the
horny layer and prevents more splintering and rough
edges. There are benefits to cutting nails following a bath
rather then before the bath.

If nails are not cut short enough to clear the floor or
grooming table, which is considered a proper length, there
can be serious consequences. The most common is when
the nail gets caught on something and is torn from the
foot. If you have ever seen this you know how hard it is for
the dogs to recover. It is worth going the extra mile for
your four legged friends

Not fun but someone has to do it.

Nail Care
Continued from page 28
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a divison of Enjoy the

Power
of the
GERMAN RED CLIPPER! 

The #1 choice of professional
groomers in Europe!

Most powerful pet clipper!

Unmatched cutting performance!

Extreme reliability - up to 10 years 
warranty!

Premium quality product “Made in
Germany”!

EXPERIENCE IN PET CLIPPERS 
SINCE 1913!

To order or for more 
information please contact:

www.GermanRedClipper.com or just call 800-447-1957 (toll-free)A-
VE

07
01
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Hundreds of stock designs available online! www.AnimalsINK.com (317) 496-8467

Economy Magnets

100 for $65
250 for $99
500 for $160

1,000 for $275

Lanyard Pen

100 for $89
250 for $180
500 for $270

Chewing Gum

100 for $225
250 for $375
500 for $700

1,000 for $1350

lowest

PRICE!

Chewing Gum

Lanyard Pen
Lanyard with removable pen

$25 Set-Up Charge
Price includes one color imprint available in transparent red & blue

full color printing!

Business Cards
New slightly thinner magnet stock!

Economy Magnetic

Full Color, No Set-Up Charge for
first proof. Choose from over
80 stock backgrounds or we’ll
design a card just for you !

Premium Magnets

500 for $260

2-Sided Paper Cards
250 for $85

also available:

full color printing!

$25 Set-Up Charge

through
July 1st, 2008
Any quantity
for $1.35 ea.
(min. 100 packs)

Sugarless gum in custom sleeve

NEW from

REQUEST READER SERVICE CARD #5249

I N S T I T U T E

CALL 303.554.7141   
 BOULDER, CO

Dr. Turie Norman, DVM
Director of Well Animal Institute

ANESTHESIA  
TEETH CLEANING 

FOR DOGS!

ENHANCE 
YOUR CURRENT 

ANIMAL 
BUSINESS!

www.healingtouchvet.com
www.naturalpetproducts.net
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Dear Chuck,
I know you have a release form

that is signed daily at drop offs. What,
if anything, do you do about someone
that calls a week - or even weeks later
- saying there was a scrape or small in-
jury on their dog?

I inspect all the dogs my groomers
groom, so if there is a problem I will

see it. I also DO trust them and have
complete faith they would tell me if
there was an accident.

I'm thinking of something along
the lines of requiring the owners to
inspect their dogs upon pick up and
a sign or something stating that if they
have any questions or concerns about
their pet’s grooming, they need to

contact us within 24 hours after the
groom.

What do you think? Do you do
anything like that? - Jennifer

Dear Jennifer,
There are chronic complainers

and customers who use negative

Salon and Grooming Expert

Chuck Simons has traveled the world, speaking to groomers and demonstrating
his invention Groomers Helper. Now celebrating the 25th Anniversary of his
grooming shop, The Pet Salon, Chuck continues to attend grooming shows throughout
the year. Groomers have begun to seek him out for his advice and the chance for some
one-on-one input from an industry S.A.G.E.

Using input from groomers around the country who contact him daily, Chuck
combines wit and humor with real life experience in a busy salon. Chuck looks at
solutions in the business of grooming and ways to cope with customers and situations.

Chuck Simons has become well known on the message boards and through his busi-
ness building seminars. Each day, groomers contact Chuck through private message, public
forums and his toll free number, making him a sought out advisor to the grooming industry.

by Chuck Simons

Advice…S •A •G • E •

Continued on next page
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tactics to control a situation.
Take it on a day-by-day and case-

by-case basis. I ask the customers to
inspect their pet at checkout. I also
ask them to call me immediately if
they see anything that they would like
to change about their last groom.

If they call weeks later with an

injury to report, I refer them to my
insurance carrier and ask that they re-
frain from using my services and find
someone who can make them happy.

If they ask for an explanation, I
tell them that it is irresponsible of
them to blame me for something
weeks later because they should have
inspected their dog and alerted me of
a problem when it happened. You do
not need people like this. If this is a
habit with a customer then get rid
of them!

S•A•G•E Advice
Continued from page 30
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Barkleigh Magazines
Go Digital!

o you prefer going online to read your news
rather than waiting to receive it in the mail or pick it
up at a news stand? Barkleigh Productions would like
you to log on and see the new digital version of their
Groomer to Groomer magazine. Just like the printed
version, you can “flip” through pages to read about
the latest news and products in the pet care industry.
There is nothing like it in the Pet Care / Pet Services
industries! Barkleigh plans on putting all their publi-
cations in this new, exciting format; including Pet
Boutique & Spa, Off Lead & Animal Behavior and this
year’s Buyer’s Guide.

The Buyer’s Guide contains the most information
and the most convenience ever. Looking for a
company to sharpen your shears or a new dryer?

You can check Groomer to Groomer’s Buyer’s Guide
online. You will notice shaded areas in every ad. Just
click on it and go to that advertiser’s website.

Subscribers should keep their email address
current so Barkleigh can send a link for each issue.
If Barkleigh doesn’t have your email, go to each
publication and sign up or update your information
through www.barkleigh.com website. Off Lead
e-magazine subscription will be at the reduced price
of $6.95 per year or $9.95 for two years.

For more information, call Barkleigh Productions
Inc. at (717) 691-3388, e-mail info@barkleigh.com, or
contact them at 970 W. Trindle Road, Mechanicsburg,
PA 17055.

D
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“This year’s Hershey Show has been one of the most fun ones I have ever planned,”
says show organizer, Sally Liddick. “It is our 20th Birthday… so we have pulled out all the
stops! We are even bringing in several of the incredible groomers on the Groomer Has It re-
ality show series…. Artist is coming courtesy of Wag’n Tails, Jorge is courtesy of Forever
Stainless and Jonathan is coming courtesy of Wahl. Others include Kathleen, Jasper and
Jon and judge, Joey Villani.”

“On Groomer Has It, it seems like they just squabble and back-bite, but in reality
these are some very good groomers with great credentials, doing amazing things for their
communities from which we can all learn.”

Groom Expo returns to the Hershey Lodge September 10 – 14, 2008.
Attendees can select from multiple tracks of educational seminars covering grooming,

pet health, holistics, boarding and day care, animal behavior, business, marketing, retail
and training.

Beyond that, Groom Expo has some incredible international talent coming to the show

Groom ExpoGroom Expo

Continued on next page

to Feature
Stars from
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with Kitty Dekeersgieter, from Belgium, and Gan Wee Yet,
from Malaysia. Kitty and Gan Wee are both very well
known in Europe and Asia, respectively, for their top
grooming skills. It will be a blessing to hear these two.

We have tons of great Add-on Programs: a ten-hour
Mobile Grooming seminar by Dina Perry; six-hour Animal
Behavior program by Sarah Wilson; even an Aromatherapy
Lab where, like a mad scientist, you can combine
fragrances and learn how to do it properly.

Dawn Omboy will offer a hands-on Creative Grooming
Workshop where you can groom your own dog into a beau-
tiful colored creation. Dawn will help you
personally so that you too can enter a future creative

styling contest and maybe get on the cover of Groomer to
Groomer magazine.

Other exciting Expo events include a Cat Grooming
seminar by Danelle German; Success Solutions and First
Aid for Pet Pros by Dr. Boyd Harrell (Groomer to Groomer’s
veterinary columnist); All in a Day’s Groom and the
Brusher Bather Certificate Program by Teri DiMarino; 21st
Century Grooming Facility by Walt Morris; Playgroups;
Matted Dog Seminar by Artist Knox; Both Sides of the Comb
and Model Dog Grooming seminar by Kathy Rose; Dog
Trainer Fun in Friday Night Lights; and the Strategic
Business Owner seminars, to name just a few.

Continued Page 48



What would you do if you were suddenly unable to work be-
cause of an injury or illness? Do you have health insurance to

cover your medical expenses? How about disability insurance to help
you survive while you cannot work?

Recently Groomer To Groomer magazine asked its readers to relate
their experiences with injuries or illnesses and how having (or not hav-
ing) healthcare coverage affected the quality of care they received and
how it impacted their career.

The response was overwhelming. The following is just a sample of
some of the groomer horror stories as well as happy endings.

Susan G. recently changed shops. Her new employer didn’t offer
health insurance until six months of employment. Susan injured mus-
cles in her back while moving furniture in her apartment.

“I was advised to have an MRI,” said Susan. “I didn’t because I
had no insurance coverage. I was not able to work for two weeks, so of

course I lost two weeks pay, and I
have medical bills.” Susan continued,
“This injury has really gotten me
thinking. Our job is so dependent on
physical strength. What if I couldn’t
lift dogs anymore? It scared me. Going
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Safe even on your pet’s face!

REQUEST A FREE SAMPLE

Removes all traces of skunk spray from dogs, other
pets, people, cloths, cars, homes– anybody or
anything a skunk has sprayed or anything a
skunk-sprayed animal has rubbed against.

www.thornell.com

TO RECEIVE YOUR FREE SAMPLE
FAX YOUR REQUEST TO (816) 873-3223

CALL (888)-873-3442 OR Email: sales@thornell.com

REQUEST READER SERVICE #5260
REQUEST READER SERVICE #5261

Continued on next page

Protecting
Your Most Valuable Asset

Kathy Hosler
By



without coverage for even a few
months is a big mistake.”

Pam, a mobile groomer, fell out
of her van backwards and hit her
head on an asphalt driveway. Al-
though she was in excruciating
pain, Pam finished her day of work.
Then she called her insurance agent
– to make sure that she had cover-
age – before she went for medical
treatment.

Angela H. has diabetes and no
insurance coverage. “In July, at age
thirty, I had a stroke,” said Angela.
“What did I do? I went home, rested
about four hours, and returned to
my shop to finish my grooms. I still
have complications.”

Lisa carries medical insurance
and says that without it she may
have gone bankrupt. “I went to my

doctor with a little bump behind my
ear. During the examination, he felt
a mass on my thyroid, which was
soon diagnosed as Thyroid cancer. I
couldn’t even picture going through
that operation and cancer treatment
after it without insurance,” says
Lisa. “Insurance should be treated
like a mortgage payment or rent –
you HAVE to have it in life.”

Linda P. is the grooming man-
ager in a shop that does not offer
group health insurance to its em-

ployees. For months she has been
working with discomfort which esca-
lated into stabbing pains in her
upper abdomen. She was sent to a
surgeon who told her that her gall-
bladder needed to be removed – and
soon.

Linda said, “When I sat down to
speak with their patient service rep-
resentative I was told …Linda, you
are uninsured. You will have to pay
$1700 before we can do anything for
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you. The representative said that I
was looking at a $13,000 surgery.
She gave me the surgeon’s card and
told me to call when I had the
money.”

“I make too much money to
qualify for my state’s Medicaid
program, but not enough to afford
my own individual insurance,” says
Linda. “I have medical bills being
sent to me almost every day and
bill collectors calling me at all
hours…and…I am still living
with pain.”

Janice S. says, “I had to have
surgery to repair tendons in my left
elbow that were literally ripped to
shreds. I was on disability for seven
weeks. With my insurance, I only
had to pay $100 for an operation
that cost $12,000.”

Cheryl P. has health insurance,
but still suffers with repetitive mo-
tion injuries. “My surgery would be
covered, but I have no disability cov-
erage,” says Cheryl. “I can’t afford to
be out of work while I have the sur-
gery and then for the recovery time.

I work every day, sick or not, be-
cause I can’t afford not to.”

Then Cheryl adds, “When it
comes to medical coverage, don’t be
fooled. The better the coverage you
have, the better care you receive.”

Careese M. used to have a very
successful grooming salon. “I got in-
jured,” said Careese. “I had no dis-
ability insurance and no income. I
had to close the shop that I was in
the process of expanding. My in-
juries have prevented me from con-
tinuing the career I love.”

Valerie T. does not have health
insurance. “I have several health
problems that might have been
caused by working with flea dip at
an early age – hypothyroidism, high
cortical, and diabetes,” reports Va-
lerie. “I can’t afford health insur-
ance. I now pay over $400.00 a
month for insulin, glucose monitor-
ing supplies, and medications. I
have so many medical expenses that
I am not able to save anything. I am
barely surviving, in spite of having a
pretty decent income.”

Barbara B. has been grooming
for 47 years. “I have always had
good insurance,” says Barbara. “I
have had three surgeries and exten-
sive therapy on my right hand as
the result of years of scissoring. In

spite of good shoes and mats to
stand on, I have developed leg and
foot problems. I had a riding acci-
dent twelve years ago and broke
eleven ribs. I developed cervical dys-
tonia in my neck and had denerva-
tion surgery at the Mayo Clinic.”

Having medical coverage en-
abled Barbara to always get the care
she needed, and allowed her to con-
tinue the career she loves for almost
half a century.

As you can see, there is a huge
difference between groomers who
have coverage and those who don’t –
in the care they received, and the
impact their experiences have had
on their careers.

When you read about the
nightmares that some of these
groomers have been through, you
realize how incredibly important it is
to take care of your most important
asset – YOU.

Have you had an experience
similar to one of theirs?

You deserve peace of mind and
good medical care – not continuing
pain and persistent bill collectors.
No one should live in fear of losing
their business or home due to ill-
ness or injury.

It is estimated that there are
twenty four million people who are
self-employed or working for a small
business that have no health care
coverage.

There is no ‘one’ solution for
those who are uninsured. However,
there are an increasing number of
options to help you obtain the
health care coverage you need.

Todd Shelly’s series of articles
in Groomer To Groomer will help you
understand the different types of
coverage that are available, and help
you make informed decisions about
your health care options.

You give your best to your
clients as you care for their pets.
Now it’s time to care for you.
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BECOME A CERTIFIED DOG TRAINER!

TToll Free 800-795-3294 • www.AnimalBehaviorCollege.com

CALL TODAY AND GIVE YOUR CAREER A BOOST THROUGH EDUCATION
AND CERTIFICATION

MentionCode#GG2007 
and get $100 off!

“Alia”

Studies prove that dog owners prefer hiring certified trainers
Animal Behavior College can certify yoou as a professional dog
trainer while working around your schedule; study while
you train
Receive alll the benefits of a complete dog behavior and
obedience training course with all the convenience of an in
home study program
Increase your revenue as well as your credibility by
becoming a certified ttrainer
ABC is owned and operated by professional dog trainers
who use positive motivation training ttechniques.

ARE YOU
CERTIFIE

D?

Enroll today!

Protecting Your
Most Valuable Asset
Continued from page 37

For a Quick Response
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Don’t Leave Me!
By Catherine J. Crawmer

hat is the most stressful point in the grooming ex-
perience that is equally shared by both the dog and the
owner? Of course, it’s the point where the client moves
away from her dog and heads for the door. In this situa-
tion the client is likely to be looking at the pet as the
groomer is pulling the lead in the opposite direction.
The dog is similarly stressed out. His human is leaving

and he is being forced to go with someone he doesn’t
know. A photo of both their faces at that exact moment
would speak volumes.

How many times have you had a client, seeing her
distressed dog, return to the dog in an attempt to com-
fort him? All this serves only to inflame the situation

W

Continued on page 40



even further. The two of them be-
come increasingly more upset at the
next attempt to leave. Most
groomers have heard the full gamut
of comments all the way from “He
doesn’t like me to leave him!” to “He
doesn’t like you!”

Some dogs put on a perform-
ance worthy of an Academy Award
while screaming and clawing the
floor in a determined attempt to get
to their savior. He also appears des-
perate…to get away from you! This
may be the last impression the
client is left with. What an unfortu-
nate spectacle, not only for the dog
owner, but also for everyone else
who may witness this scene. Not
exactly good for business and
certainly not an impression that
we want the client to leave our
shop with.

Fortunately, there is a system
that works much better. While sepa-
ration of client and dog is never the
easiest part of the process, it can
certainly be improved for most dogs
and owners by a simple change in
procedure. We have been using this

method in our grooming shop for
many years with great success. It’s
simple enough, just a matter of tim-
ing really, and takes no extra effort
at all.

Dogs that are presented on
leash are held in place while the
groomer, having taken possession of
the leash, pets and talks to the dog.
No attempt is made to pull the dog
in any direction. Wherever the
owner stops with the dog is where
the groomer goes. Many dogs are too
nervous in an unfamiliar place to
take treats but we keep small treats
nearby and offer them to any dog
that will take them. Even if the dog
doesn’t take them, the client can see
that we are going the extra mile to
make her pet feel at home.

We then gently explain to the
client that we have found that dogs
are more comfortable going with us
AFTER they see the client leave. We
then wait until the client is out the
door. We continue to talk to the pet
for a moment more and then en-
courage him to walk with us. Sur-
prisingly, immediately after the door

closes behind the owner most dogs
can be led away very easily with
nary a look back.

If a small dog is carried in, we
always have the owner place him on
a table for the pre-groom examina-
tion and discussion of the work to
be done. When it is time for the
owner to leave we like to keep the
dog on the table, right where the
owner placed him. We continue to
pet and talk to him until the owner
has completely left the premises.
After the owner has left, the dog will
provide little resistance as you pick
him up and carry him to the crating
area or work station.

The difference this simple
change in procedure can make is
amazing. The owner is left with a
picture of you petting the dog. No
screaming, clawing the floor or other
hysterics. It is much easier on the
dog as well. When his owner is gone
he simply turns away from where
his person was and goes with you.
After all, the client is no longer there
and you are the only one he knows.
It is often a very dramatic shift in
loyalty. Maybe it is better that the
client not be there to see it!

Catherine J. Crawmer is owner
of Crawmer’s Grooming and Training
in West Sand Lake, New York.
TrainEmAll@aol.com.
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Don’t Leave Me!
Continued from page 39
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As a native New Yorker, I
savor any excursion that

takes me “back East” as an opportu-
nity to visit family and friends. While
the “city” is a thrill for many, it’s
“home” to me. It’s always been there
and I immediately settle into my
groove the minute the plane touches
down in LaGuardia.

My recent trip to Intergroom
once again found me and my honey,
Jeff, as the inhabitants of my sister’s
basement. AeroBeds are actually
quite comfortable and the solace of
the underground abode brings back
memories of times gone by. My sis-
ter’s home in Queens is actually only
two houses away from our mother’s
home and she resides in the same
house in which I was born and
raised. Big brother and family come
in from “the Island” for Sunday din-
ner and the annual Festivus celebra-
tion (“Festivus for the rest of us” a’la
Seinfeld) and all is good in Middle
Village, Queens, New York.

As a Queens’s girl there are sev-
eral things that are indigenous to us
and our locale. I really do speak the
‘Queens English’ and it will take me
a good two weeks to purge my dia-
logue of the under-annunciated,
matter-of-fact, don’t-waste-my-time
dialect that drives my California-
raised Jeff crazy. Queens’s people
also curse a lot. That’s a fact and it
just comes with the territory. So I
usually have to work on that after I
get home, too.

By Teri DiMarino

Continued on page 42

From

DONS
to Dogs



Another thing that identifies a
person as a true Queensite is that
we have all been raised in very close
proximity to at least one cemetery.
Years ago, with the habitation and
industrialization of Manhattan and
Brooklyn, burial space quickly be-
came a premium. Queens, just
across the river from Manhattan and
adjacent to Brooklyn, offered plenty
of wide open spaces and the farmers
were only too anxious to sell off
some of their less productive land for
“bury patches” for the new wealthy
of New York. Queens quickly became
known for its grand expanses of
gravesites of the rich and famous as
well as the common folk of all reli-
gions, creeds and colors.

My cemetery of convenience was
St. Johns Catholic Cemetery, a short
one-block walk from my home. Oc-
casionally a misdirected car would
careen into the ominous wrought-
iron fencing, graciously widening an
opening for us. St. John’s was often
used as a shortcut to the other side
of the neighborhood. We would
enter, greet the resting-residents,
welcome newcomers and respect all
of their final resting places. This
“resident-greeting” would also allow
us to enjoy an occasional after-
hours game of hide and seek
amongst the tombstones. My rever-
ence and affinity for cemeteries as a
place of local history, as well as a

place of peace, continues to this day
and I am hard pressed to pass by
one without bidding the inhabitants
“hello”.

As a child walking through the
rows of granite, I would notice
names etched in the stone that were
fairly commonplace to me, as my
particular micro-neighborhood was
rich in Italian culture. But St. Johns
Cemetery is a special place, as it is
the legendary burial place of the
great Italian Family Dons. Luciano,
Columbo, Gambino, Gotti and
scores of others. This legacy actually
provided me with certain bragging
rights when asked where I lived, as
those who really knew truly appreci-
ated it. So when the chance came to
do a story on a certain grooming
salon that occupied a certain build-
ing in a certain Queens neighbor-
hood I jumped on the opportunity in
a “New York minute.”

My timing to wander into a busy
grooming salon was absolutely the
worst: 1PM on a Saturday afternoon.
But I like to see a good salon in ac-
tion. The owner, Tina DiToro, obvi-
ously had not gotten my phone
message, as my “barging in” took her
totally by surprise. But, she still
found time to give me a guided tour
of the once infamous Bergin Hunt &
Fish Club owned and operated by
Mr. John Gotti himself.

John Gotti garnered his fame as
the legendary Don of the New York
Gambino Family from 1985 to 1992.
Known for his style and flair, he was
touted as the “Teflon Don” since
prosecutors were unable to make

charges against him “stick” until his
conviction on murder and racketeer-
ing charges in 1995. He died in
prison in 2002 of cancer and is
buried in (no surprise) St. John’s
Cemetery up the block from my
mother’s home.

The Bergin Hunt & Fish Club has
long been disbanded and 600 square
feet of the location are now occupied
by Tina DiToro’s Dog ‘n Cat House.
The legendary red doors leading to
Gotti’s personal offices have been re-
placed and now serve as the en-
trance to DiToro’s salon as well as
the medical supply business next
door.

Tina herself has a good piece of
history to brag about. As a 35+ year,
self-taught, veteran pet stylist with a
successful veterinary-based groom-
ing business, she took occupancy of
the location in mid-2006 and suc-
cessfully moved her company as well
as her long-time employees with her.
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Tina DiToro and Jovani,
her young Standard Poodle.
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Several of the groomers on staff boast 20+ years of
experience, many of them with DiToro.

Tina DiToro (ironically, Italian for “the Bull”) is
a successful breeder/exhibitor of Bulldogs. But we
were greeted at the door by Jovani, her young Stan-
dard Poodle. The salon was packed with pets, at-
testing to her claim of 30+ dogs per day. I witnessed
at least eight employees bustling around the
cramped quarters, but everybody was on a mission
and everybody knew the drill.

As a native, I appreciate the value of the limited
space available and the creative, efficient use of
every nook and cranny. This was no exception! Re-
ceptionists orchestrated the check in and check out
of attractively groomed pets while technicians
bathed and fluffed dogs in their stainless steel tubs.
Hydraulic tables were so close they were nearly
touching, but each stylist remained focused on
their charges.

Looking through the salon from front to back, I
tried to imagine how it once was. Gotti kept a cap-
puccino machine in the club and I could nearly
taste the bitter-sweetness of the brew. The barber
chair once gracing a corner for the Dapper Don’s
daily shave is now gone, but in the back of the
salon I could not help but notice that several fix-
tures of old still remained. I am referring to the
“throne room” or the “John” to some.

The Gotti bathroom still contains decorative fix-
tures envied only by some of my past in-laws. The
black granite vanity with its gold faucets is trumped
only by the square black porcelain toilet. All of this
is now garnished in a fine film of gossamer dog
hair, as is nearly everything is a small, busy pet

800-537-7361
Supplying the best brands at the best prices!

AARONCO MacKnyfe Thornell
AromaCare Andis Stazko
Heritage Alu-Coba Anvil
Hakucho Classic Wahl
Paw Prints McClellan PPP
Hauptner Stylist Wear Mars

www.groomersmall.com

Experience The Difference Our  
 Premium Service Truly Makes!

REQUEST READER SERVICE #5270

From Dons to Dogs
Continued from page 42

Teri, Tina DiToro and Jovani.

salon. The salon
cat, Forrest, fol-
lowed me in as
if to say “fugged-
aboutit”.

I believe that
we are followed by
the past and this
location is no ex-
ception. Doorbells
ring when no one is
there, and the salon
staff half-jokingly greets John Gotti back to his club. Resi-
dents of this neighborhood still remember “the way it was”
when the family watched over the area, remembering it as a
safer era. This thought is still comforting to Tina DiToro.

While the average family pet is traditionally tended to by
the ladies in most salons, this neighborhood salon attracts the
old men. They enjoy picking up the family pet and spending a
few moments in the salon, visiting with the ghosts and
breathing in the air of old, along with some dog hair.

The return to my mothers’ house, as always, takes us
past St. Johns Cemetery. I was compelled to drive through it,
not only to visit the relatively new grave of my father, but to
pay homage to Don Gotti and thank him for the opportunity of
visiting his old Hunt & Fish Club..

I wonder if he had a dog.

Teri

The Gotti bathroom remains as it was.
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Pet Fashion Week – NY will host
an innovative new grooming competi-
tion. The Les Poochs Poodle Challenge
will be held August 23—24.

Eight selected contestants will
compete for over $70,000 in cash and
prizes, the largest award offering in
grooming competition history! This
invitational challenge will bring con-
testants from the United States, Eu-
rope, South America and Asia.

By showcasing the talents of cele-
brated styling professionals, this com-
petition will reflect Pet Fashion Week’s
dedication to being an inspiring de-
sign platform to the pet industry. The
concept for Les Poochs Poodle Chal-
lenge is to return elegance and style
to Poodle grooming. Contestants will
create new and innovative patterns
that are clipped and sculpted.

The winner of the Les Poochs Poo-
dle Challenge will be awarded $5,000
in cash, Michel’s Signature Black
Damascus “M” Collection shear
($30,000 value), a limited edition elec-
tric table from Edemco ($3,000 value)
and a Cover Photo on Groomer to
Groomer magazine. The event will be
judged by the most prestigious judg-

ing association in the world, The In-
ternational Judges Association. The
judges are: John and Vivian Nash,
Kathy Rose, Joey Villani, Naohisa
Tsujihara, Shirlee Kalstone and Kitty
Dekeersgieter.

John and Vivian are co-founders
of The International Judges Associa-
tion, the Nash Academy of New Jersey
and the Nash Academy of Kentucky.
Both have been recognized interna-
tionally for their success and contri-
butions in the grooming industry.
Kathy is the Team Director of The In-
ternational Judges Association and an
international top-winning stylist.
Joey, judge for Animal Planet’s
Groomer Has It, is the president, di-
rector and owner of the Nash Acad-
emy of Animal Arts in New Jersey.
Naohisa, an award winning groomer,
breeds and shows Poodles and Minia-
ture Schnauzers. He is also an in-
structor and demonstrator for a
popular grooming magazine in Japan.
Shirlee is the founder of Intergroom
and has authored 15 books including,
Poodle Clipping and Grooming: The In-
ternational Reference. Kitty, of Bel-

Find A Groomer Inc.  PO Box 2489  Yelm, WA 98597   360-446-5348    findagroomer@earthlink.net 

2 FREE Ad Sections Now!   Help Wanted & Used Tools & Equip. for Sale  

PetGroomer.com 
Expanding with a New Vision for Pet Grooming on the Web 

SM

SM

Outfit a Grooming Business  -  Free Planners! TM

®

TM
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Highlights The Les Poochs Poodle Challenge
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GT1-BV Electric GT20H HydraulicGT20E Electric

HG1 Round Base

6” HEIGHT

42” HEIGHT

LOWBOY™ Electric Grooming Table
6 to 42 inch Adjustable Height

Additional Models Available
Phone: 845-276-2300

E-Mail:
Tables@AscotProducts.com

www.ascotproducts.com

Professional Line of
Grooming Tables

HG7 H Base

REQUEST READER SERVICE #5276

CANINE MASSAGE THERAPY (CMT)

EQUISSAGE©

the nation’s leading trainer of professional animal massage therapists …
NOW OFFERS A HOME STUDY CERTIFICATE PROGRAM IN

THE EQUISSAGE PROGRAM 
IN CANINE MASSAGE THERAPY
professionally schools the student in the theory and 
benefits of massage, massage strokes, technique and
sequence, canine anatomy, dog handling, and marketing
your own canine massage practice.

For a free brochure call: 

(800) 843-0224
or write : EQUISSAGE© P.O. Box 447, Round Hill, VA 20142

Visit our web site: www.equissage.com   ·   E-Mail: info@equissage.com

REQUEST READER SERVICE #5275

gium, is an award winning groomer in Eu-
rope and America. She is the creator, owner
and designer of Tikima Pro Wear and an in-
ternational speaker for grooming seminars.

The Les Poochs Poodle Challenge is
proudly sponsored by: Les Poochs, Pet Bou-
tique & Spa, Edemco, GroomingBusiness, Pet
Elite, International Judges Association, Inter-
groom, RonisDogs and Blue Rocket Sales.

For additional information about
Pet Fashion Week, please visit
www.petfashionweek.com.

®

If your business is pet grooming,
treat it like one. Protect your

personal assets now. Incorporate
or form an LLC today with
The Company Corporation

in 10 minutes or less.

Visit www.incorporate.com
or call 800-453-9596

REQUEST READER SERVICE #5273
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GROOMER’S MALL “SUPPLEMENTS” PRODUCT LINE WITH

MAJESTY’S ANIMAL NUTRITION & DREMEL
The Groomer’s Mall now offers products from two

additional manufacturers. Buddy Bites Flex Wafers
and Omega Wafers from Majesty’s Animal Nutrition

are supplements that assist in supporting a healthy

immune system and improving an aging dog’s range

of motion. The Groomer’s Mall is also proud to an-

nounce the addition of multiple products from

Dremel. With its commitment to providing quality

products at great prices with premium service, The Groomer’s Mall has been growing
its relationships with its current suppliers while continuing to bring in new suppliers

and product lines. Request Reader Service Card #5361.



Groomer Has It On the Cover
Continued from page 14

WWPSA show and was judged by the late, great Liz Paul. She and
a friend competed in the Creative classes for three years running
and she won awards each time. The GHI win and GTG cover leaves
her undefeated in this class! She took this “will to win” to her GHI
interview, which she found news of on Craig’s List, screen-tested at
the Eukanuba Championship in Long Beach, garnered a spot in
the first twelve and the rest is history. Ironically, Kathleen does
not traditionally watch a lot of television and had to buy a TV and
have cable installed in her home in order to watch GHI!

Given her lack of television savvy, Kathleen actually did not
know what to expect from a reality show. Thinking it would be
more like a grooming competition, she was actually pleased with
the “Quick Sniff” challenges, finding them fun as well as educa-
tional. “I had fun baking dog cookies, designing doggy fashions and
hearing what a pet physic had to say.”

In a predominantly female operated industry, Kathleen was
ironically the last woman left on the show. In her typical tongue-in-
cheek style, she answered “I live with two sons, my husband and
male show dogs. I was used to the smell :).”

And what do your clients think about the show? “They ab-
solutely LOVE IT! I need about a million copies of GTG for all of
them.”

There has been much discussion among groomers and on the
message boards about GHI perhaps not portraying groomers in a
“real” everyday environment. Kathleen’s comments reflect a
healthy marketing strategy. “Anything that gets people talking
about grooming or helping homeless dogs is good. Even with some
of the conflicting comments made on the show it has stimulated
conversion so how can one go wrong?”

Kathleen’s Groomer To Groomer GHI photo model was “The
Amazing Scruffy”, a four-month old, never-been-groomed puppy
she plucked from the dog park and she thanks the owner for trust-

ing her with him. Scruffy was extremely
tolerant for the four-hour groom and
photo shoot, but Kathleen confesses
that they stopped the photo shoot early
when he became tired. “…but he gave
me the shot I was looking for.”

Three questions I felt that needed
to be asked;

What was the most fun you had on
the show? “Without a doubt the Mobile
Grooming Challenge. After being locked
up for so many weeks it was fun to get
out and about! I have a whole new re-
spect for mobile groomers after that.”

What was the least fun? “Watching
people leave the show :(“

Would you do it again? “A big YES!”
Thank you Kathleen!
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REQUEST READER SERVICE #5277

Missy Gullett
Continued from page 8

of grooming on to her daughter. Jennay is al-
ready grooming dogs, and her career started
early too. “Jennay has been bathing dogs since
she was five years old,” says Missy with a smile.
“She would stand on a stool at the tub and
scrub dogs.”

Missy thrives on setting goals for herself and
then reaching those goals.

Last year Missy faced a challenge that she
neither asked for nor wanted. Missy was diag-
nosed with cancer.

“I had to close down my business for a little
while when I was undergoing treatments,” said
Missy, then quickly adds, “It’s a miracle – but I
beat it!”

Putting that battle behind her, Missy is set-
ting her sights on some new projects. “One of my
next goals is to become certified,” says Missy.
“When prospective clients call and ask me if I am
certified, I want to be able to say ‘Yes!’”

“Also, I’m getting ready for the next creative
styling competition in Pasadena. In fact, I have
my next six creative themes planned out.”

How does this super busy single mom do it
all? How does she run a successful grooming
salon, overcome a serious medical condition,
compete in creative grooming contests, and im-
prove her career by seeking certification?

Missy Gullett carves her dreams from
mounds of hair, and when touched by tragedy,
turns it into triumph.
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Solid Gold researches the ingredients that go into its products very carefully. The owner, Sissy Harrington-McGill, recently 
went to India to study ayurvedic herbs. The biscuit treat, Solid Gold’s Cinnabone Biscuit for dogs, was of a special interest.
 Sissy has been breeding, showing and raising Great Danes for almost 50 years. Her dogs are fed at 6am and at 6pm. We all 
go to bed at around 10pm. If she forgets to give them their night-time biscuit, around 2am, a very loud yawn is heard saying, “I’m 
starving to death. Feed me my biscuits.”
 Then, they go back to sleep through the night. Their people are well trained!
 Of all the five biscuit recipes, Cinnabone Biscuit is the all-time favorite. South East Asia is known for its cinnamon. Nothing 
is too good for our fur kids.
 Cinnamon information first appeared in Chinese writings around 2800 B.C. It was given to people for a variety of ailments. 
It helped with kidney, liver, and heart problems. It was used to keep meat from spoiling and kept disease from spreading due to its 
anti-bacterial properties.
 In the first century A.D., Pliny, the Elder, thought that cinnamon was so valuable that 350 grams of cinnamon were equal to 
15 times the value of silver.
 Medieval physicians used it for respiratory problems such as coughing and sore throats. They didn’t know how effective it 
was for bacterial infections. They just knew that I worked.
 Cinnamon was thought to have an anti-aging use, since it slows down the deterioration of cells.
 Today, cinnamon is used for weight control and Type II diabetes. The Bellville Nutrition Center is under the auspices of the 
U.S. Dept. of Agriculture. Their 2003 study found that cinnamon lowered glucose, triglyceride, LDL cholesterol as well as improved 
diabetes problems.
 The department also found that it helped with insect problems. As an additional bonus, the department found that even after 
the experiment was over, all the beneficial effects continued for 20 more days.
 A professor of nutrition at the Public School of Nutrition at the Harvard School of Public Health was amazed at the long 
lasting results. Dr. Anderson of the U.S. Dept. of Agriculture said, “Cinnamon makes cells more sensitive to insulin.”       
 Cinnamon contains sulphur, the seventh most prevalent substance in the human’s and dog’s bodies. Dogs love cinnamon. 
Fleas, ticks, flies and mosquitoes hate sulphur.
 In 2004, the island of Taiwan found that if they sprinkled cinnamon around the island, it killed mosquitoes larva more  
effectively than DEET, a common pesticide. On July 14, 2004 a recommendation was made from the Agriculture and Food  
Chemistry Dept. in Taiwan to use cinnamon to repel insects. Yet, if the dogs found the cinnamon and ate it, it wouldn’t hurt them. 
Dogs love cinnamon.
 From Sissy’s notebook about India in the spring of 2008, she tells what she observed.
 “The elephants and camels are common beasts of burden in the city of Bombay (now called Mumbai). They poop all over 
as they walk along. The sacred white  cows stop traffic and walk into the street, into shops-pooping all the way. Traffic comes to a 
dead stop as the cows wander across the streets.
 At night, women come out and gather up the poop, mix it with straw, dry it out, and use it for fuel for cooking.

 In the early 1800’s in the U.S., pioneers also collected Buffalo Chips and Cow Pies for the same 
reason.

 The chips were so valuable that they were shipped to various ports as cargo. At first, they 
were stored into the bottom of the ship’s hold. But they produced methane gas. So, if someone 
approached the chips with a lighted lantern, it exploded.
 So sailors marked on the ship’s walls STORE HIGH IN TRANSIT to let the air circulate. 

Later on, the abbreviation S.H.I.T. was used.
 I always thought that expression was used by dog handlers as they left the ring, if they 
didn’t win.
 Solid Gold Cinnabone Biscuits are available in 2.5 pound reusable buckets with  
handles, or 1 pound jars. The other ingredients are barley, lamb, oats, fish, and garlic and sea  
vegetation.

 Our other biscuits are Dragon’s Teeth to clean teeth, Dragonett to clean little teeth, Dyna-Bones 
for the eyes and diabetes and Natur-Bone Biscuit for memory, circulation and weight control.

Solid Gold is the only dog food company
that is a member of the Organic Trade  
Association, the American
Nutraceutical Association, the
Medicinal Food Association,   
Nutraceutical Foods Association and
the Life Extension Association.

For a catalog or store near you call or email us at:
(619) 258-7356 or (619) 258-1914 (M-F 10-5 PST) or 
E-mail us at dane@solidgoldhealth.com or
www.solidgoldhealth.com 

Solid Gold Health Products for Pets, 
the Holistic Animal Nutrition Center
1331 N. Cuyamaca
El Cajon, CA 92020

IN SEARCH OF CINNAMON
Against Fleas, Flies, Ticks and Mosquitos

REQUEST READER SERVICE CARD #5278
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On Wednesday, an all new and ex-
citing day-long Bus Tour will go to
three top grooming, boarding, retail
and training facilities in Berks Coun-
try and will stop at some antique malls
in Adamstown, the Antiques Capitol of
the USA. Thursday will feature the
Amish Fling bus tour.

On Saturday and Sunday, the
Expo will host 49 one-hour long semi-
nars with over 38 top speakers on
grooming, business, boarding, train-
ing, retail and management topics. See
the Puppy Playground, Dancing with
Dogs Competition, and PetSmart IJA
and Groom Team Sanctioned
GroomOlympics Tournaments with over
$25,000 in prize money. PetSmart
alone is offering $8500.00 to the Best
in Show winners in three levels. Regu-
lar classes are the Andis Poodle Class,
Gibson Governor Terrier Class, Lam-
bert-Kay Sporting Breed Class and
Tropiclean Mixed and Other Purebreds

Class. Petco is sponsoring the Best in
Show Reception on Saturday Evening.

Specialty Classes will include the
Nature’s Specialties Winners Circle
Class, Barkleigh Creative Styling Com-
petition and the first time at Groom
Expo, the PetEdge Super Model Dog
competition.

Judy Bremer Taxman will host the
Luncheons, Saturday night Dancing
With Dogs Invitational and the second
Opening Night Party featuring the
Groomer Has It Reunion.

This show promises to be the best
yet… celebrating Groom Expo’s 20th
year! Happy Birthday, Groom Expo!!!

Reserve your hotel room now at
the Hershey Lodge. Call (717) 533-
3311 or (800) 533-3131 and tell them
you are with Groom Expo for our spe-
cial group rate of $165. Call right now
as the Lodge always sells out for our
event. Deadline is August 11th.

For more information about the
show, call Barkleigh Productions, Inc.
at (717) 691-3388 or e-mail at
info@barkleigh.com. Visit our website at
www.groomexpo.com. Request Reader
Service Card #5225.

Groom Expo to feature Stars
from “Groomer Has It”
Continued from page 35

AUGUST 14 - 17, 2008 

GROOMTEAM SANCTIONED 

Westin Chicago North Shore Hotel, 601 N. Milwaukee Ave., Wheeling, IL 60090 

For more information: JERRY SCHINBERG, 791 BEAU DRIVE,  DES PLAINES, IL 60016 

TEL: (847) 364-4547  FAX: (847) 364-0690 E-MAIL: aagrmgshow@wowway.com WEBSITE: www.aagrmgshow.com 

Lectures

Prizes

Demos

NDGAA Certification 

Contest

Vendors  

Creative Styling  

ISCC Certification 

Thursday, August 14, from 8:30 am to 4:30 pm
A more advanced program than their basic Super Styling Session, this program will be for competitors and attendees to bring back to their 

customers more stylish trims, secrets and techniques; featuring SUE ZECCO and JAY SCRUGGS, two of the most respected 

stylists in the grooming  industry. Both have achieved many honors including Cardinal Crystal Achievement Awards, Best In Show and Best 

All Around wins, GroomTeam USA membership, and many more. 

Thursday, August 14, from 8:30 am to 4:30 pm
featuring TERI DIMARINO

A good bathing and drying job is easily 50% of a great groom and 100% of many. The bathing room has been the starting point of every suc-
cessful stylist and the active salon needs to pay more attention to this important position. With an emphasis on safety and efficiency, Teri 

guides this fun and informative all-day seminar through an average day in a busy salon. Safe handling practices and a keen focus on time-
saving tips and techniques will help increase income, save time, and improve the finished work. This seminar is a real eye-opener for the novice 
groomer/technician as well as a lesson in efficiency for the seasoned salon owner. 

REQUEST READER SERVICE CARD #5279

Knowing how to respond quickly in an emergency
and administer cardiopulmonary resuscitation
(CPR), can save the life of a pet in your care.
Veterinarian, Melanie Mokos, D.V.M., discusses

practical issues of canine CPR and provides a thorough,
step-by-step demonstration of the techniques.
Includes: • Definition of cardiopulmonary arrest

• Assessment of the dog • Preparing the dog for CPR
• Demonstration of breathing and compression techniques

• CPR techniques for one or two people
• Benefits of learning canine CPR

Canine CPR Course
approved by the Illinois

State Board of Education

CANINE CPR

© Copyright 2001 MADE IN THE USA

BARKLEIGH PRODUCTIONS, INC.
(717) 691-3388 • FAX (717) 691-3381 • www.BARKLEIGH.com

#1340 CPR DVD – $27.95 • #664 CPR VIDEO – $27.95

E576

REQUEST READER SERVICE CARD #5280
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REQUEST READER SERVICE CARD #5282

REQUEST READER SERVICE CARD #5281

Proverbial
Wisdom

TThhrrooww  oouutt  tthhee  mmoocckkeerr,,  aanndd
yyoouu  wwiillll  bbee  rriidd  ooff  tteennssiioonn,,

ffiigghhttiinngg  aanndd  qquuaarrrreellss..

Proverbs 22:10 Living Bible

PETICURE
Peticure provides today's professionals

with what they are looking for in nail care—
safe, efficient, and an effective tool to perform
at their best. The innovations of the Peticure
safe guard take all of the positive features of
"rotary tool filing" and eliminates all of the
negatives. First, accidental hair winding is
eliminated. Second, accidental contact with
the filer to the dog and your hands are no
longer a worry. Third, projectile nail dust is
not present when using the guard. The
Peticure safe guard catches all of the nail 
debris in its chamber. Request Reader 
Service Card #5053. 
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BLADES/SHARP

“Our Only Business” est. 1973. Clipper
blades and scissors professionally sharp-
ened-$5.00. ARCO blades - $6.00. Clipper
overhaul (Andis/Oster) $20.00 labor + parts.
S/H. We ship UPS and charge you the ac-
tual shipping cost. “Fast” 4-5 day service.
Terms: Check, COD (C/C Preferred) COD
fee $8.50. PA Residents add 6% S/T. Frank
Rowe & Son 309-G Hockersville Road,
Hershey, Pa 17033 (717) 533-4426.
frankrowe@earthlink.net or our web
www.frankroweandson.com.

EACH blade examined personally, sharp-
ened to perfection, demagnetized and
tested. Sockets and springs adjusted, blades
individually sealed, READY TO USE. Sole
proprietor w/ 20+ years experience. FAC-
TORY-TRAINED to sharpen shears/blades.
Customized tip sheet included w/ order -
PROMPT RETURN. Clipper Blades $5,
Shears $7, S/H $7. PA residents add 7%.
John’s Sharpening, 1213 Middle St., Pitts-
burgh, PA 15212-4838. (412) 321-1522
JKosakowsky@tmail.com.

The Sharpening Stone LLC. Scissor and
Clipper Blade Sharpening and Repair. Mem-
ber of The International Scissor Sharpeners
Association. Reasonable Prices. Free Re-
turn Shipping. No Payments for 30 days.
Toll-Free 1-888-303-0293. Grande Ronde,
Oregon.www.TheSharpeningStone.com.

ScissorMan International would like to show
you scissors, shears and blades sharpened
with A DIAMOND WHEEL by a NEW HOL-
LOW hone, water cooled process. Results -
an absolute razor sharp edge. Send any
DAMAGED or mishandled BRAND name

shears and/or blades to test the new
process. Exceptional Discounts For
Sharpening, As Low As $7.50/pair. Five
Times Intergroom Sharpening Lecturer,
(540) 371-8242. www.scissorman.org.

“One Of America’s Favorite Sharpeners”
Sharpener that is also a groomer. Website
has free videos and articles on blade and
clipper care. Blades $4.00, Regular groom-
ing shears $4.00. Mail-in services has 48
hour turnaround, on-site serves the entire
gulf coast. Website has all information. All
blades, all shears, clipper repair. Northern
Tails Sharpening, Mobile Alabama.
Call 251-232-5353 www.northerntails.com.

You’ve WON! Free professional clipper blade
sharpening. No strings attached. E-mail
CMS Cutlery at cmscutlery@optonline.net.
Offer ends soon.

BOWS/ACCESS

Wholesale designer bandannas. Rolled-
edged. Per Dozen prices: $6.00 – sm.; $8.00
– Med.; $15.00 – Lg.; Gigantic selection. Call
Now! (301) 746-4327.

GroomingBows.com/ 200 Models to choose
from. Quality in mind. 100% handmade.
Satisfaction Guaranteed. Call: Edgar
305-945-8903.

Beautiful spring and summer bows are here.
Order early for best selection.
Elchar Dog Bows (800) 972-5857.
www.elcharbows.com.

BUSINESS OPPORTUNITY

Earn $100.00 per hour. Easily learn to
sharpen expensive dog grooming scissors
and clippers. As soon as tomorrow you’re
making money. Training and equipment.
(408) 439-9161.

We guarantee you will easily increase your
monthly income dramatically! No investment
required. Once in a lifetime opportunity.
Toll free (800)474-7044.

EDUCATION

BOOST YOUR SALES WITH CANINE &
FELINE MASSAGE taught in hands-on
workshops by L.M.T. for over 15 years.
New Canine Massage Instructional DVD.
Free brochure: 1-800-251-0007,
wshaw1@bright.net,
www.integratedtouchtherapy.com

MISC

Elizabeth Essentials (tm) - therapeutic es-
sential oil blends for your animals. Flea Be
Gone, Derma Relief, Serene, ImmuAir &
Rapid Relief. 15% off - Introductory offer
through August 30th. Wholesale accounts
welcome. www.elizabethessentials.com.
888-575-0272.

MOBILE

2 for 1 Special on Mobile Grooming Salons!
Did you know that you could by 2 of our
state-of-the art grooming vans for what
some of our competitors are charging for 1?
Did you know that we have been building for
40 years? Did you know that all of our Mo-
bile Salons are GREEN and give back to the
environment through our heating system
and efficient engines and generators? Did
you know that our owners make more
money and pay much less for financing?
With gas prices going through the roof, you
should speak to us today! Ultimate
Groomobiles, Inc. 888-826-5845 and visit
www.ultimategroomobiles.com

Rates: 25 words or less – $50.00. Each additional word – $2.00 each. Help Wanted and Business for
Sale ads must be prepaid. Mastercard/Visa and Discover accepted. Call (717) 691-3388 for issue deadlines.

Classifieds

SHARPENING • SALES • REPAIR
120 Fourth Street • Mt. Wolf, PA 17347

(717) 266-7348 • (888) 742-7745
WWW.PRECISIONSHARP.COM

Precise Cut • Heritage

Over 200 Scissor Models / Sizes
CALL TODAY FOR COLOR CATALOG

Clippers • Blades
Shampoo Products

C-MON®

REQUEST READER SERVICE CARD #5283

SAL’S BLADE SHOP
GREAT PRICES on

Heritage Scissors and Thinners
Groomers Edge Shampoos

Madan Coat Kings,
Strippers and Shears!

Authorized Distributor for
ANDIS COMPANY

Clippers, Clipper Blades and Parts
Scissor Sharpening and Clipper Repairs

www.salsbladeshop.com
4065 Millersport Hwy. •  Amherst, NY 14228

 (716) 689-0623

REQUEST READER SERVICE CARD #5284

Simple to use Track clients & pets
Online booking
Print bar code labels
Appointments
Pictures
Inventory
Over 200 built-in reports
Profit and loss Mailing
Full hardware support
Networking

Free Trial
1-888-803-4747
www.123PetSoftware.com

REQUEST READER SERVICE CARD #5285

BOWS AND ACCESSORIES

BLADES & SHARPENING

Call (717) 691-3388
to place a classified!

MISC.

BUSINESS OPPORTUNITY

MOBILE GROOMING

EDUCATION
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have the guts to sign their name? They couldn’t even spell focusing right. And how
in the heck did this show reflect on personalized pet grooming and the groomer –
client relationship?

Well, I guess those contestants were right. Groomers can be nasty. Instead of
enjoying the fact that there are tons of occupations out there, ours was selected. Are
they “catty” with each other on the show? Of course! They are living together, first
off… and secondly, THIS IS TV folks! That is why people tune in.

This show is not a documentary about grooming. How fun would it be to
watch Sally at Shear Heaven Dog Grooming (the name of my salon, years ago)
squeeze anals, remove gunk from eyes, make appointments and clean up poop?
Get a life! You would have to wait a long time to see that on Discovery or the
History channel.

Why not be happy for the positives and for the contestants themselves? A lot of
those groomers were down right good. Some had great people skills when dealing
with clients. None were abusive or even harmed one pet (something that absolutely
does go on behind some closed grooming doors). And for pet owners, it showed
how tough it is to groom a dog. Who of us would have faired well on those matted
Briards, Chows… or the cats?

I am sure many pet owners have gotten a dose of reality from that reality show.
They can see how hard we work on biting, wiggling creatures and still turn out a
masterpiece.

And guess what? We are getting good press out of this. NBC’s Today Show, as
well as other national shows, have featured three of the contestants doing
makeovers on shelter dogs. I will take that any day instead of local and national re-
ports of how a dog died at the hands of some maniacal groomer, or how a dog was
“cooked” in some deadly dryer. What press would you rather our industry have?

Give me more! I have enjoyed Groomer Has It. Hats off to those groomers who
pushed our industry a little higher… even if it is only for the fun factor. I understand
it was so popular that they are going for a second season.

And give the contestants a break. Shake their hand if you meet them at Her-
shey or pat them on the back. At worst, they are only so-so groomers who love our
industry, and will learn and get better. At best, some of them have a lot to teach us
about grooming, handling, client relations and projects they are working on such as
eliminating puppy mills or teaching inner city project kids how to care for their pets
so they don’t end up in shelters. These contestants took a chance, and put their rep-
utations, and feelings, on the line.

I for one support them. I hope you will too! God bless you.

Sally’s Desk
Continued from page 5

Mobile grooming trailer for sale, fully
equipped $10,000, or with tow vehicle
$20,000. Call Tina (760) 217-0292 or
e-mail captgiddy@msn.com.

GR BUS FOR SALE

Grooming business located in beautiful
Asheville NC. A growing recreation / retire-
ment area - with strong customer base
and loyal clientele. Water furnished - turn
key - low lease. Owner available during
transition. Debbie (828) 252-2593 or (828)
225-2567. Some owner financing avail-
able. Asking $55,000.

Grooming shop & boutique for sale. 300+
loyal customer base. Middlesex County,
NJ. Fully equipped $75,000. 100% financ-
ing available. Call Bob 201-232-0223.

GR WANTED

GROOMER WANTED for small animal
practice in Manassas, VA. We are looking
for quality, not quantity. Great benefits and
great clients! Every other Saturday is
required. Sherry (703) 791-2083.

REQUEST READER SERVICE CARD #5288REQUEST READER SERVICE CARD #5287

GROOMING BUSINESS FOR SALE

GROOMER WANTED

Classifieds
Get Results!

REQUEST READER SERVICE #5286
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REQUEST READER SERVICE CARD #5290

REQUEST READER SERVICE CARD #5289



2008

2009

September 11 – 14, 2008
Groom Expo

Animal Behavior Conf.
Hershey, PA

November 2008
SuperGroom

To Be Announced.

January 17 – 22, 2009
Cruise to Jamaica &

Grand Cayman
Carnival Destiny

Miami to Jamaica

March 20 – 22, 2009
Pacific Northwest
Grooming Show

Tacoma, WA

February 12 – 15, 2009
Groom and Kennel Expo

New Location!
Pasadena, CA

July 23 – 26, 2009
PetQuest

Ft Mitchell, KY

September 17 – 20, 2009
Groom Expo

Animal Behavior Conf.
Hershey, PA

2008-2009 Calendar of Events

Show Dates
At a Glance

Barkleigh Productions, Inc.
(717) 691-3388 • Fax (717) 691-3381

www.barkleigh.com
www.groomexpo.com

www.off-lead.com
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California
Groom & Kennel Expo 2009
2/12/2009 – 2/15/2009
Pasadena CA
(717) 691-3388 • info@barkleigh.com
www.groomexpo.com

Florida
NDGAA “Fun in the Sun” Seminar
10/24/2008 – 10/26/2008
Orlando FL
(724) 962-2711
ndga@nationaldoggroomers.com
www.nationaldoggroomers.com

Cruise to Jamaica & Grand Cayman
Carnival Destiny
Featuring Sarah Wilson
1/3/2009 – 1/8/2009
Miami FL
(717) 691-3388 • info@barkleigh.com
www.barkleigh.com

Illinois
All American Grooming Show
8/14/2008 – 8/17/2008
Wheeling IL
(847) 364-4547
aagrmgshow@wowway.com
www.aagrmgshow.com

Pet Industry Christmas Trade Show
and Educational Conference
10/3/2008 – 10/5/2008
Chicago IL
(312) 578-1818
hhbacker@hhbacker.com

Kentucky
PetQuest 2009
(Cincinnati OH Area)
7/23/2008 – 7/26/2008
Ft Mitchell KY
(717) 691-3388 • info@barkleigh.com
www.barkleigh.com

Nevada
SuperZoo
9/9/2008 – 9/11/2008
Las Vegas NV
www.wwpsa.com

New York
Pet Fashion Week
8/23/2008 – 8/24/2008
New York NY
(401) 331-5073 • petfashionweek.com

Pennsylvania
Groom Expo 2008
9/10/2008 – 9/14/2008
Hershey PA
(717) 691-3388 • info@barkleigh.com
www.groomexpo.com

Animal Behavior Conference
with Sarah Wilson
9/11/2008 – 9/14/2008
Hershey PA
(717) 691-3388 • info@barkleigh.com
www.groomexpo.com

Pet Care Services Assoc.
Convention & Expo
10/28/2008 – 10/30/2008
Pittsburgh PA
(877) 570-7788
www.petcareservices.org

Rhode Island
28th Annual New England Pet Groom-
ing Professionals Fall Holiday Festival
10/31/2008 – 11/2/2008
Warwick RI
(413) 268-3426 • lclaf@comcast.net
lindacc@nepgp.com • www.nepgp.com

Texas
US Pet Pro Classic
10/16/2008 – 10/19/2008
Dallas TX
(972) 414-9715 • classic@petstylist.com
www.petstylist.com

Washington
South Sound Groomfest
8/17/2008 –8/18/2008
Olympia WA
groomersunited@yahoo.com

WAG Seminar
featuring Barbara Bird
10/5/2008 –10/6/2008
Seattle Area WA
azocicat@gmail.com
www.wagroomers.com

Pacific Northwest Grooming Show
3/20/2009 – 3/22/2009
Tacoma WA
(717) 691-3388 • info@barkleigh.com
www.groomexpo.com

CANADA
West - Can Groom-Fest
10/4/2008 –10/5/2008
Nanaimo BC Canada
groomfest@yahoo.ca

New
Location!

For a Quick Response
from advertisers,

use the
Reader Service Card.
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The KM2 2-Speed Clipper

2700 and 3300 SPM

This powerful gear driven torque 
motor makes sure that this 

clipper digs in and withstands 
the toughest coats and 

conditions.

The KM2 does the work of high 
speed clippers with out the heat 

and high maintenance.

Powerful, quiet, convenient, 
lightweight, impact and 

chemical resistant.

Takes advantage
of perfection!

www. w a h l . c o m
1 . 8 0 0 . P ROWAH L

“I need power!
My KM2 delivers the power I need to get through tough jobs all

the while keeping my blade and clipper cool to the touch.”

Judi

TM

Judi Cantu
Certified Groomer

REQUEST READER SERVICE CARD #5292



Telescoping Arm
Folds For Added
Versatility and
Easy Storage

Heavy-Duty Chrome
Hooks For Hanging
Tools, Towels And

Clippers

1" Tubular Steel

Paw Brothers® Professional
Electric Grooming Table
� Heavy-Duty, Fast and Quiet Operation
� Coordinates With Paw Brothers®

Professional Grooming Tub And
Modular Cages

This electric table is loaded with tons of
professional, heavy-duty features. A wide
angular base design offers superior stability.
Dual foot pedal controls on both sides of the
table are low for easy operation and
convenience. The table rises from 21” – 39” in
only 16 seconds. This is approximately 30%
faster than the competitors’ electric tables.
Arm comes with a free grooming loop and
can be attached anywhere on the table with
the heavy-duty clamp. Power cord measures
8’. Optional casters can be added to the base
in place of the leveling feet. Casters lock in place to keep table stationary during use. ea. ea./2
PBP89205 Electric Grooming Table w/Adj. Heavy-Duty Arm . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $697.95 $647.95
Accessories
PBP89105 Professional Deluxe Heavy-Duty Adjustable Grooming Arm With Clamp . . . . . . . . . . . . . . . . . . . . . $39.95
PBP89250 Casters (4) For PBP Electric Table (PBP89200) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 29.95

Adjustable 
From 

28" To 48"

“Dare To Compare”

Up/Dow
n
in
16
Seconds

Up/Dow
n
in
16
Seconds

NEW
Rounded Corners

Wide Surface Clamp
For Extra Stability

Slip-Free Black, 
Textured Vinyl Surface.

Easy To Clean

41"L x 24"W
Tabletop

In Stock For 
Immediate Delivery

©2008 G&G Distribution Inc. All rights reserved. Pricing and manufacturer spec's subject to change.PBP89205 Table Shipped FOB Phoenix, Arizona

Powder-Coated Finish
For Years of Rust

Resistant Use

Oversized Heavy-Duty 
Electric Motor 

400lbs+ Capacity

Leg Levelers To
Conveniently Adjust

For Any Floor
Surfaces

Dual Sided 
Foot Controls

Heavy-Duty Steel
Construction

Call or Log On For Your 
FREE 212 Page Catalog!
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